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The Be“Omy blenders are industry-specific reports designed to

keep you informed about key social media metrics, insights, and trends in your industry.

The blender is produced each quarter for Healthcare, Retail, Financial Services, Energy,

and Consumer Products. Download them from our website every three months.




volume, sentiment, and intensity all declined

However, sentiment is still skewing positive and intensity remained high in Q1
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-13.0%

volume change

Volume decreased 13% in the January to
March period of 2019, year-over-year

31.8 | 304
2018 2019

sentiment change

Sentiment decreased
1.4 pts in the January to
March period of 2019,

year-over-year

intensity change

Intensity decreased
7.4 pts in the January to

March period of 2019,
year-over-year

Sentiment A score that expresses
the ratio of positive to negative sentiment
about a topic

Intensity A score that expresses the
ratio of strong emotions (such as “love”
or "hate”) to all emotions expressed
about a topic
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and discovered that with
ever-increasing awareness of sustainability issues
consumers are often the ones driving change
in this area, applying pressure to brands and

recognizing those brands that have made
eco-friendly improvements.

© 2019 Bellomy Research, Inc. /// All rights reserved /// April 2019

= NSO
@ S
By using zero percent recycled content,
companies such as @ProcterGamb

flushing away our planet's remaining forests

Call on @ProcterGamble to commit to more
sustainable practices and reduce virgin pulp
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.@jcrew tackles #sustainability, partnering
with @Habitat_org on denim buyback
program. They'll buy back old jeans to be
#recycled into insulation material for housing.
#fashion

buff.ly/2FqnBps

amy Global Garbs Levi's now blending hemp with cotton for
B oglabaigats N more sustainable fabric

Why fashion can no longer ignore

sustainability: How climate change forced the treehugger.com/sustainable-fa ... #MME
industry's hand. Thanks for this post #Hemp @LEVIS

@HYPEBEAST &~

hypebeast.com/2019/3/fashi
f— e —_n

1:45 AM - 7 Mar 2019

Consumers are looking beyond buying clothes at the thrift store and

are searching for companies that are more sustainable from the start.

In addition to the smaller brands that specialize in sustainable fashion (Girlfriend Collective, Pact, etc.),
clothing household names are making strides as well. Customers took notice of efforts by J. Crew and
Levi's to tackle denim production’s water problem by introducing a denim recycling program (J. Crew)
and beginning use of a new, sustainable, hemp-cotton blend for denim pieces (Levi's).

After the release of a report on the impact of paper
goods production on Canada’s forests, consumers took
note of those companies with failing grades.

Many called out Procter & Gamble’s Charmin on Twitter for making their toilet
paper from trees clear-cut from the Canadian boreal forest, rather than incor-
porating recycled or sustainable materials.



Additionally, we saw brands
enabling and inspiring responsible consumption
among consumers, using sustainable practices
to make a connection.

@ Aubrey McCormick " ﬂ Pt N

@aubmecormick

The future of packaging? Interesting new idea

for durable 100-use packaging that can be

collected, washed and reused. Would be a
challenge!

| love what the
create more
very cool.

is doing to
packaging. Very,

5 is the dursble and
gan, #nondairy ice

roducts in @LoopStar:

azs_US containers of 2

¢ "a . creams Good for the planet, inside and out.
< "_.-j @livekindlykat: ow.ly/UnF350(POHL

333 PM - 20 Feb 2019
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Together as individuals, corporates,

organisations and government, we can be the

generation to create a #worldwithoutwaste

by 2030. Thank you to @CocaColaAfrica and

@Petco_SA for teaching us the value of

recycling and how it can end poverty. S Adria

Higson v

Well done #Samsung .. Introducing
sustainable #biobased #plastic & cardboard
#packaging.
news.samsung.com/global/samsung ...
#bioeconomy

samsung Electronics to Replace Plastic Packaging with Su...

' ——
Under the company’s sustainability policy, Samsung plans o
minimize and replace packaging with emvironmentally sustainable

Working With Waste Entrepreneurs to Empower Women and Promote Recycli..

How Coca-Cola Africa used the Global Citizen Festival: Mandela 100 to promote
environmental health.

materials

9:20 PM - 25 Mar 2019 6:52 AM - 28 Jan 2019

Coca-Cola Africa earned thanks from consumers for their pledge to recycle 100%
of its packaging by 2030, partnering with an organization that feels producers of packaged products
should leading sustainable efforts

Samsung received applause for switching to eco-friendly materials for its packaging
and manuals. The changes are supposed to start by the second half of 2019.

Loop is an innovative new way for brands to show their
commitment to the environment by adopting a “milkman model”
which may help brands develop a bond with the consumer and build loyalty
through encouraging repeat purchases.

Loop's parent brand, TerraCycle, provides a way for brands to
participate on the back end and help customers recycle the packaging
of their products. As recycling for some products can be impractical

for a single household, collection drives for TerraCycle are a way to bring
communities together through eco-friendly efforts.



the cost of going green

7 A

Customers desire and appreciate
sustainability from the brands they
purchase, but this is out of reach for
many when companies focus on ‘green
products’ that are unaffordable.

Companies making eco-friendly changes will
need to manage expectations on price, as
manufacturing and distributing products in a
sustainable and ethical manner can often cost
more, but it's not a cost consumers are used
to with many of their standard purchases.
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Alexis Benveniste & —
@apbenven -

In 2019, it's not hard for consumers to find
eco-friendly products, but the average
American can't afford most of them.

I'm really proud of this story and | hope you

read it. Bethany @supbethany « Mar 11 (v
- f, Replying to @apbenven
1 3] Ok, | read it, but..a $95 reusable bottle isn't ONLY aption for buying a reusable

bottle? Rinse & repeat for everything. Buying used clothes = buying expensive
recycled water bottle clothes etc. You have some sort of 2 point but you don‘t
make it in this article

Q n 2 QO s &
=a. . Release the FULL Mueller Report @jwbuszmann - Mar 11 ~
Average Americans Can't Afford to B-;y Green ‘Q Replying to @apbenven
Z'.i"éL’S.?S.‘i"i’:fﬁﬂi&’ﬂi’iﬁ 19Botls o Barkets 1S g, bty 1o That's part of the cost of buying things where you have a supply chain that is
bloomberg.com treated & compensated fairly (hopefully). People are conditioned to buying

130 A0 cheap crap & the human cest of it is hidden from them.

1208 e 330100 DHPOCHOOP Q o 2 T s =

tar 2019

Some eco-conscious consumers are quick to point out there are other ways to be more sustainable
without spending a lot (buying used/local, etc.), but there is still a need to make everyday
sustainable products more accessible to the average consumer, or they will
continue to buy cheaper, less environmentally-friendly alternatives.

While consumers may love the idea of reusable packaging for their favorite products,
the upfront cost of products—plus shipping—from Loop may
be too high for many, especially compared to the cost of the standard packaged
versions, and could be prohibitive for the average consumer.

. Zoe Emiko - 3 months ago -~
e Will consumers buy into t? It completely depends on the pricing, delivery included. If they can buy non-reusable for

less they'll buy the less expensive.
A v - Reply - Shares

@ = soley > ZoeEmio- 3months ago
@ yeah itis so much more Convenient to just dump our inexpensive shit into the ocean
A v - Reply - Shares

@  ZoeEmiko ssokey - 3monns ago

@ Sadly many people are pinching pennies to make ends meet. That's just the state of our economy. It
has nothing to do with convenience. Understand, | personally think the packaging practices applied
to most products s inexcusable. There's no excuse more aren't using biodegradable plant based
product packaging rather than plastics. | also think one time purchase containers and less expensive

plant based biodegradable packaged refills for it should be the norm & readily available in all stores.
T S g



automotive

-60.0%

volume change

0.0

sentiment change

-4.6

intensity change
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categories

year-over-year com parisons

durables electronics

-30.0% -22.0%

volume change volume change

59 +55

sentiment change sentiment change

-13.3 -12.6

intensity change intensity change




health+beauty

+3.0%

volume change

X0,

sentiment change

-0.8

intensity change
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categories

year-over-year com parisons

heme

-32.0%

volume change

+16.1

sentiment change

-3.4

intensity change

food+bev

-/.0%

volume change

2.4

sentiment change

-6.2

intensity change
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Contact Bellomy at info@bellomy.com // 800.443.7344




