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The Bellomy blenders are industry-specific reports designed to 
keep you informed about key social media metrics, insights, and trends in your industry. 
The blender is produced each quarter for Healthcare, Retail, Financial Services, Energy,  
and Consumer Products. Download them from our website every three months.
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while volume stayed flat,

Sentiment  A score that expresses the ratio of positive  
to negative sentiment about a topic

Intensity  A score that expresses the ratio of strong emotions  
(such as “love” or “hate”) to all emotions expressed about a topic

volume + sentiment + intensity all flat

Sentiment decreased  
1.7 pts in the October to  

December period of 2018, 
year-over-year

sentiment change
2017

38.0

2018

36.3

+9.0%
Posts about Retail  

are up 9% in the October to  
December period of 2018, 

year-over-year

volume change
Intensity decreased  

3.7 pts in the October to  
December period of 2018, 

year-over-year

intensity change
2017 2018

58.3
54.7

-1.7 
pts

-3.7  
pts
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influencers 
accounts/individuals with over 500 followers who have the most mentions in on-topic posts

@StockXLive
@oldnsold2013
@Jennasm66663888
@ZenCatPottery
@JusporaLLC

@raleshav
@scrubblescandm
@TrendWerks
@kaosonia
@JewelrybyT
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most engaging posts 
on-topic posts with the most comments/replies, likes, shares/retweets, reblogs, and viewssubhead

Click on 
any post  
to view  
online
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https://www.instagram.com/p/Bp7nIjQgHAn/
https://www.instagram.com/p/BpW6SFShfJo/
https://www.instagram.com/p/BqvGnE4n42Z/
https://www.instagram.com/p/BqNOmuPBGAo/
https://www.instagram.com/p/BpuVwPqnrtV/
https://www.instagram.com/p/BqIcon6B-jk/


what’s trending
Unsurprisingly, Christmas was the hot topic in Q4,  
coming out on top in trending terms and hashtags

#12daysoffunko 
There was a lot of buzz around #12daysoffunko, as Funko released 

exclusive Pop! figurines over the first 12 days of December. Customers 
could purchase all 12 as a set on December 1st, sight unseen, or take 
their chances trying to snag individual figures as they were revealed. 
Funko also ran giveaways for each figure to boost their social media 

following and increase excitement around these figures. 

#12daysofchristmas 
12 days of Christmas was a great platform for a variety of retailers to 

offer great deals and promotions leading up to the big day, though the 
#12daysofchristmas tag seemed especially prevalent among Etsy sellers 
using this time to boost their followers by offering sales and giveaways.
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https://twitter.com/hashtag/12DaysofFunko?src=hash
https://www.instagram.com/p/BrNuMVIBd3E/
https://twitter.com/hashtag/12DaysofFunko?src=hash


0% 
volume change

+13.3 
sentiment change

-31.0 
intensity change

club/ 
warehouse

+53.0% 
volume change

-25.0 
sentiment change

-4.0 
intensity change

c-store

-71.0% 
volume change

-30.3 
sentiment change

-16.3 
intensity change

drug

-1.0% 
volume change

+22.7 
sentiment change

-7.7 
intensity change

discount

+6.0% 
volume change

+7.7 
sentiment change

-28.7 
intensity change

big box

retail categories 
year-over-year comparisons
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-5.0% 
volume change

0 
sentiment change

-6.0 
intensity change

specialty 
non apparel

+24.0% 
volume change

-21.3 
sentiment change

-27.0 
intensity change

grocery

+19.0% 
volume change

-4.3 
sentiment change

-2.0 
intensity change

online

+42.0% 
volume change

-22.0 
sentiment change

+15.3 
intensity change

department

+20.0% 
volume change

-1.7 
sentiment change

-4.3 
intensity change

specialty 
apparel

retail categories 
year-over-year comparisons
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Contact Bellomy at info@bellomy.com  ///  800.443.7344
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