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The Be“Omy blenders are industry-specific reports designed to

keep you informed about key social media metrics, insights, and trends in your industry.

The blender is produced each quarter for Healthcare, Retail, Financial Services, Energy,

and Consumer Products. Download them from our website every three months.




+92.0%

volume + sentiment + intensity all flat

volume change

Posts about Retail
are up 9% in the October to
December period of 2018,
year-over-year

Sentiment A score that expresses the ratio of positive

to negative sentiment about a topic

Intensity A score that expresses the
(such as”love” or “hate”) to all emoti
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ratio of strong emotions
ons expressed about a topic

// January2019

1.7

pts

sentiment change

Sentiment decreased
1.7 pts in the October to
December period of 2018,
year-over-year

-3.7

pts

intensity change

Intensity decreased
3.7 pts in the October to
December period of 2018,
year-over-year
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°
influencers
individuals with over 500 followers who have the most mentions in on-topic posts

@StockXLive @raleshav
@oldnsold2013 @scrubblescandm
@Jennasmb66663888 @TrendWerks
@ZenCatPottery @kaosonia
@Jusporal LC @JewelrybyT
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Clickon
any post
to view
online

most engaging posts

on-topic posts with the most comments/replies, likes, shares/retweets, reblogs, and views

lalamilan & - Follow

A ore

e Can | get the
hen it drops or nah? g8
#LalaRemake

p
Filmed by:
Wash & Go hairstyle:
Outfit: @walmart
Stylist: @lalamilan

Load mi mments
Imkennell @This just too much
_photaygraphy @m.oniiiquee

playertwo1995 apple store girl is shaking
right now

peso_da_don Y u do it jst like her u hell
Imao

highofftaytay BYYWYEQ @ @

mnk kwt89 Oma i =e eat under ur arms
Qb

2,886,784 views

Log in to like or o

hypebeast & - Follow
\ Nike Nyc

hypebeast @hypebeastkicks: An

one appointments, and exclusive drops
through the Nike app. Head to our bio link
for a closer look inside the all-new flagship,

Load more
joehumph
van_daan @rutg

mitchpachta @hunter.mettler oh
absalutely
Qdb

123,293 likes

Login

\ taylor_hill & - Follow
New York, New York

taylor_hill My new campaign for
that celebrates 50 years
P the
first thing | ever bought from Ralph Lauren
t Bloomingda in New York!
Life has a way of coming full circle and I'm
red | got to be apart of this
campaign! #RL50 #bloomingdales (wearing
loralphlauren) check out my IGTV for
the video @
Load more comment:

sunkissed_m Vea que barbara mas bella !!
apenas para ti @ @young__
sunkissed_m issed_m chequea las
fotos

oliviamoody9 @damarislili thank youuu
@ | wish hahaha maybe one day B
mamb0_jambo @sunkissed_m claros00o
PN

[\

166,911 likes

Log in to like

gued Introducing s the new
face of #ForeverGuilty, captured with
@jaredleto who returns to star i
campaign for the Gucci Guilty fragrances.
Celebrating the scents at a party in the
Hollywood Forever Cemetery, L

with asymmetric plea
ndroMichele, and
to wore a striped jacket and pants
from #Guc

uccibeauty’s highlight:
Load more comments
rakiahball Is that a graveyard
rebeladeptclothes & & &
mariansnrmiaaivac @
oAy

163,072 likes

Log in to ik

jess & - Follow
The Friends Apartment Building

jess visited the friends apartment building
erday!! @ had a little fangirl moment

hahal

I'm SO &

with you guys! All you need to do is go in

10 your neares ). take

tagged in using the hashtag and t
Maybelline will donate $5 to Crisis
(a nonprofit | chose that provides fr
service with a counsellor for people in

no purchas
are a couple other creators doing this too,
and whoever gets the most tagged posts
between now and D r 11th gets an
extra $10,000 donated to the charity they
chose @ @ thi ch an easy way for all

oQun

253,502 likes

Log in to like or cor

niki @ - Follow
Fifth

niki Sisters who buy Gucei togethe:
together. Who's seen the viog? @
i

Load mo

IBSBBB

100,621 likes



https://www.instagram.com/p/Bp7nIjQgHAn/
https://www.instagram.com/p/BpW6SFShfJo/
https://www.instagram.com/p/BqvGnE4n42Z/
https://www.instagram.com/p/BqNOmuPBGAo/
https://www.instagram.com/p/BpuVwPqnrtV/
https://www.instagram.com/p/BqIcon6B-jk/

what's trending

unko # @OriginalFunko - 30 Mov 2018 v el H ol
e :JI":D Shopi -'-—gizDaysufFuflkc s:artsjir"s Saturday, December 1st! Be sure to Uns?rprISIngly' Chr.IStmas was the hOt toplc In Q4'
subscribe to our newsletter to get all of the festive details! funko.com Comlng out on top in trendlng terms and hashtags

#12DaysofChristmas

#12daysoffunko

There was a lot of buzz around #12daysoffunko, as Funko released
exclusive Pop! figurines over the first 12 days of December. Customers
could purchase all 12 as a set on December 1st, sight unseen, or take

1 1 AR g Funko @ @0riginalFunko « 12 Dec 2018 v
their chances trying to snag individual figures as they were revealed. 9 Funko Shop's 12 Daysof hristmas: Knick Knack Snowan Viy Figure!
- V Funko also ran giveaways for each figure to boost their social media eBmseie T AR ke e

— T e )\ ) following and increase excitement around these figures.
c H R I STM As www.funka-shop.com
DEC 1-12*

12 Days of

Christmas

~ GIVEAWAY

Winfield Martin
L ) 7. Stuffed Elephant

% 8. Elephant Wash Cloths §5

5 CD 6 9. Tug Elephant Toy

ay 10. 12x15 For This Child Sign A
oQue W

BABY 18 likes
THEME R “Denep PIXAR

Log i to fike or comment.

Funko Shop Exclusive Available

- DEC 12™ at 11AM PST
#12daysofchristmas i3t
12 days of Christmas was a great platform for a variety of retailers to
offer great deals and promotions leading up to the big day, though the
#12daysofchristmas tag seemed especially prevalent among Etsy sellers
using this time to boost their followers by offering sales and giveaways.
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https://twitter.com/hashtag/12DaysofFunko?src=hash
https://www.instagram.com/p/BrNuMVIBd3E/
https://twitter.com/hashtag/12DaysofFunko?src=hash

approximately 2 flowers

response
monday” )

B h |er5t0re e
iy pp orktexted

bough tamazmg

e :’mg i da Ilke
bread
@ammazmg_

ENTIRE costco rotisserie chicken

1] Y4

warehouse

O%

volume change

+13.3

sentiment change

-31.0

intensity change
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retail categories

year-over-year comparisons

Nine-year old Jeremiah Harvey #Healthcare target self checkout
Stopﬁgu\fmegnce Rally . Jaﬁfﬁvork @Walmart

Stop the Violence sale work
Alth gutllk nght

year old children black families
Murphy's Gas Station  gwas humiliated
ava|lable
openmg |eft tQ
wrongly ra”y StOPtellsleggceused '-;':'EI[ILL u\ rk #lelngrmﬁmmc S op tEI purChase

gas station Q}/S He
ELNTLO B Cawrée rArc @Targe:] e W*L‘?f(%d

employee yiglence rally
Pharmacy Technician self _checkout
Fietal Store Assciate going to target

North Chareston
North Charleston Black families
was traumatized

c-store

+53.0%

volume change

-25.0

sentiment change

-4.0

intensity change

drug

/1.0%

volume change

-30.3

sentiment change

-16.3

intensity change

big box

+6.0%

volume change

+/./

sentiment change

-28.7/

intensity change

ID and proof
@mberwebb

clothes manager
show runnlng blankets

find b 6 l"J' Vlctléms_
fled gh toiletries
ets

@WilmaLSmith1

I1|1F:|ng | k home state
Paradise fire glﬂS errands
Please re-post minutes
TJ Maxx sniffing candles

discount

-1.0%

volume change

+22./

sentiment change

-/./

intensity change

bellomy




Check out
podcast -

avallahle tAppIe Musw

|Tu Unes
he \p e§ ::;erg
purchase Use work play

£ o)V
Appl e Watch

apple store

specialty
non apparel

-5.0%

volume change

0

sentiment change

-6.0

intensity change
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shootlngs

d i
S ore:-

grocer c,store

permarket
Kroger grocery store
Kentucky grocery store

grocery

+24.0%

volume change

-21.3

sentiment change

-2/.0

intensity change

retail categories

year-over-year comparisons

FREE shipping,
closet e

Check:out  #shopmycloset

not get

closet Utadded add”é'ﬁou buymd

@ oshmarka wor
#ohopmycloseh Check o

osay 109 = o SSmarkapr

. available

#
(R head coach

online specialty

+19.0% +20.0%

volume change volume change

4.3 1.7

sentiment change sentiment change

-2.0 4.3

intensity change intensity change

Macy's Thanksgiving Day Parade

laid of f
Free Shipping,

closing Store S PARADE

_sears.

executives Shop SR

“sale Check out
purchase
buying "available

Mitchell & Ness Men
bankruptcy

department

+42.0%

volume change

22.0

sentiment change

+15.3

intensity change
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Contact Bellomy at info@bellomy.com // 800.443.7344




